Onucanue

|7. ITnata 3a oOpa3zer

||55 nomnnapoB CIIA (MoxkeT OBITh BO3BPAIIEHO OIITOM.)

|8. Bpemst BEIOOPKHU:

17-10 pres

1. Tum: KprITHI CTaIbHOU IBa NMOPTATUBHAIX TPABUTALMOHHBIX CTEH/IA /i1 PEMOHTa
BEJIOCUTIENIOB, JepKaTelb, CTOWKA [IJIsl BEJIOCUIIeNla, BelllaiKa s cTojba

|2. BeT: ||‘-IepHLII7I |

|3. Pasmep: ||75*48%200cm |

|4. 3aBepIIUTD ||Fops{qaﬂ OIIMHKOBKa |

|5.MaTepHan: ”CTaJIb |

|6. JloroTum: ||He‘-IaTb/I/IHJII/IBI/IJ1yaJ'II>HO |
|
|

9. leTanmu yIIaKOBKH:

4 mT/KOopobKa

BHyTpeHHAs yIakoBKa: Iy3blpYaThiil MEIIOK, TKAHEBbI MEIIOK UJIU IEeHOIIaCT.

10. Bec:

C3: 4,25 kr
Bec: 4,95 kr

ITpoayKThl ®0OTO
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YacTo 3agaBaeMbie BOIIPOCHI

1. MoxeTe 11 B HalledaTaTh HAIll JTOTOTUN Ha HpO)IYKI.II/II/I?

- Ia, koHeuHo. [IpocTo maiiTe HaM U300paKeHHE BAIIETO JIOTOTUIIA U COOOIIKUTEe HaM CBOM TpeOOBaHUS, U
Balll TOTOTUII OyJeT uheanbHO 0TOOpaxKeH Ha HEM.

2.MoxeM 1 MbI cHeiaTh COOCTBEHHBIY OU3alH YIIaKOBKU?

- KoneuyHo, 60/IBIIMHCTBO HAIIKUX KJIMEHTOB UCIIOIb3YIOT YIIAKOBKY COOCTBEHHOT'O AU3akHa.



3. MoxeM U Mbl BHECTHU HEKOTOPLIE U3MEHEHHS B BaAllly HpOJIYKI.II/IIO?

- [TepcoHanu3aIus TPUBETCTBYETCS! MHI pafbl TOMOYL BaM CHEJIATh IPOOYKIIMIO NTyYIle ¥ 3allATUM Balll
OU3akH.

4. Kakoe y Bac BpeMsi BHITOJTHEHHUS 3aKa3a?

- O6Br9HO 7 pabouux mHe mist 06pas3nos, 30 paboyux mHEH OIS MacCOBOT'O MTPOU3BOACTBA.



